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New Zealand

GLNC OPERATES IN 

  Australia &
GLNC CONTRIBUTORS  

REPRESENT 

100% 
of Australia’s grain producers and

60%
of the grains and legumes food  

manufacturing industry

GLNC’S SCIENTIFIC DATABASE  
LISTS OVER

 1,200
NUTRITION AND HEALTH  

PAPERS RELATING TO GRAINS  
AND LEGUMES

GLNC’s Facebook 
community grew to over 

35,000 followers

In 2013 – 2014 the number  
of unique visitors to  
www.glnc.org.au increased  
by 62% on 2012 – 2013

GLNC reached  
a consumer audience of 
over 32 million 
people in 2013 – 2014

98%  
of Contributors  
believe the GLNC  
team is friendly  
and approachable1

89%  
of Contributors believe 
GLNC is becoming more 
active in the industry1

GLNC STAKEHOLDERS BELIEVE THE ORGANISATION IS 
INFLUENTIAL ON POLICY, IS INDEPENDENT & CREDIBLE, 
STRONG SCIENTIFICALLY, FLEXIBLE, RESPONSIVE  
TO CHANGE AND PROACTIVE1
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N U T R I T I O N  S C I E N C E

GLNC maintains a credible 
and evidence-based scientific 
database and offers expertise 

that supports grains and legumes 
nutrition on behalf of the 

industry. GLNC reviews existing, 
and invests in new, scientific 
research and food processing 

analysis to monitor current and 
emerging trends.

A D V O C A C Y

GLNC actively develops and 
responds to industry policy 

and regulatory issues to ensure 
grains and legumes nutrition is 
independently and scientifically 

represented on issues of 
significance to the grains and 

legumes industry. GLNC ensures 
a grains and legumes nutrition 

agenda on behalf of the 
industry.

E D U C A T I O N

GLNC proactively identifies 
and educates key stakeholders 

on the nutrition and health 
benefits of grains and legumes, 

to drive greater awareness 
and adoption within the 

community. Stakeholders 
include government, key 

opinion leaders, food industry, 
the scientific and nutrition 

community, media and 
ultimately, the consumer.

C O M M U N I C A T I O N S 

GLNC undertakes proactive 
communications to build 
trust and integrity within 

the community of the GLNC 
brand, ensuring independence 

and credibility.

M I S S I O N
GLNC promotes grains and legumes nutrition as part of a balanced diet  

through evidence-based information cultivating good health

V A L U E S
Integrity – ensure an ethical, scientific and evidence-based approach

Trust – build trust with stakeholders and the community in the information we provide
Credibility – maintain independence and standing amongst stakeholders and the community

V I S I O N
The independent authority on the nutrition and health benefits of grains and legumes

S T R AT E G I C  P L A N :  2 0 1 4   –   2 0 1 6Enjoy grain 
foods 3–4 times 
a day, choosing 

at least half 
as whole grain 
or high fibre 
grain foods

Enjoy legumes  
at least 2 – 3 

times each week

S T R AT E G I C  P R I O R I T I E S



GROWERS GOVERNMENTRESEARCH 
ORGANISATIONS

MILLING 
ORGANISATIONS

FOOD 
MANUFACTURERS RETAIL CONSUMERS

Grains & Legumes Nutrition CouncilTM Annual Review 2013 – 2014 5

GLNC is a not-for-profit company limited 
by guarantee and a recognised health 
promotion charity. 

GLNC is supported by Contributors from the entire 
grains and legumes value chain including growers, 
research organisations, food manufacturers and 
industry associations. Representing the Australian 
and New Zealand industry, GLNC Contributors are 
a part of a powerful, collective voice advocating the 
nutrition and health benefits of grain and legumes 
in Australian and New Zealand diets.

C O N T R I B U T O R S
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A part of the             Group

89% of Contributors  
believe GLNC is a relevant brand  
for their organisation1
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G L N C  S E R V I C E S  A N D  C A P A B I L I T I E S 
Nutrition Science Knowledge 
– Evidence base
GLNC has a rich resource base of data, analysis 
and evidence-based material, along with 
three full time Accredited Practising Dietitians 
on staff, which allows the organisation to 
undertake the following tasks:

• Health Claims: prepares and manages 
dossiers of evidence that allow self-
substantiation of general level health claims 
for grain foods and legumes. Development 
of high level health claims can be conducted 
upon request *

• Critical analyses on the latest local and 
international scientific nutrition and health 
papers relating to grains and legumes

• Develops key science topic review papers 
to assess the total body of evidence, e.g. 
immunity, lectins, inflammation

• Develops specific nutrition information 
to support product development and 
communications, fully referenced

• Provides expert advice and opinion on nutrition 
and health matters to ensure products are 
developed and promoted in line with industry 
best practice, latest science and legislation, 
including compliance with the Australian New 
Zealand Food Standards Code *

• Develops product Nutrition Information 
Panels in compliance with the Australia New 
Zealand Food Standards Code, including 
guidance on the serve size required to allow 
use of the most appropriate nutrient claims

• Project manages research projects on behalf 
of organisations to ensure deliverables 
are achieved.

Data – To inform decisions
GLNC houses a range of data, which includes:

• Online database of over 1,200 local and 
international peer-reviewed scientific 
papers relating to grains and legumes, 
consumer research reports, presentations, 
selected data and statistics

• Comprehensive nutrient analysis of 
Australian grown grains and legumes

• Key Messages Manual and Issues 
Management Manual detailing  
evidence-based responses to key issues 
related to nutrition and grains and legumes

• Grains and legume foods category  
review data comprising of nutrients and  
on pack claims

• Weekly media reports tracking sentiment 
and coverage of grains and legumes. 
In addition, tracking of individual mentions 
of grains and legumes, reported on 
a quarterly basis.

Advocacy – To drive action
The independent position of GLNC enables 
the Council to influence and drive action on 
regulatory and policy change. The Council:

• Develops policy discussion papers and 
public health policy and regulatory 
submissions

• Reviews the latest updates and insights on 
legislative and regulatory changes

• Offers insights into commercial application 
and the impact of regulatory and policy 
decisions on organisations
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• As an independent authority, the Council has 
the ability to discuss product innovations, 
new scientific research and consumer 
resources on behalf of the industry with key 
opinion leaders, such as media and dietitians, 
through stakeholder briefings and meetings.

Consumer Knowledge – 
Valuable insights
GLNC undertakes notable consumer research 
that generates a raft of information on consumer 
attitudes and perceptions about grains and 
legumes including consumption. This includes:

• GLNC’s Consumption and Attitudinal Study – 
2009, 2011 and 2014

• GLNC’s Trends and Insights Reports covering 
new product development, industry trends 
and new and emerging grains and legumes

• GLNC’s Australian Health Survey Secondary 
Analysis Report.

Marketing Tools & Resources 
– Value-add
GLNC helps add value to brands and businesses 
to stand out from the crowd by accessing 
the Council’s range of marketing tools and 
communication channels. 

• Use of GLNC logo on pack and off pack for 
grain and legume foods that qualify for 
certification under the Code of Practice for 
Whole Grain Ingredient Content Claims

• Leverage the power of GLNC name and 
logo as third party endorsement for 
product marketing campaigns. Separate 
to product certification, this applies to 
campaigns consistent with GLNC’s position 
on nutrition and health and is subject to 
GLNC approval

• Leverage GLNC in company media 
releases, collateral or marketing material 
through the use of independent GLNC 
quotes relating to the nutrition and health 
benefit or need to incorporate more grains 
and legumes in the diet

• Access GLNC brochures on the health 
benefits of grain foods and legumes to 
complement marketing initiatives or use 
on product specific websites as resources 
for consumers

• GLNC has a social media community of 
over 35,000 and growing, providing a 
captive audience to communicate with.

*   Fee for service may apply subject to consultancy 
requirements
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2013 – 2014 has provided a solid foundation 
for the implementation of the Strategic Plan 
and allowed the Council to deliver increased 
services and value to the community. With 
a strong foundation in Nutrition Science, 
this year saw GLNC build on this while 
broadening to further capture our ongoing 
efforts in Advocacy and Education. GLNC 
has undertaken significant outreach in these 
areas with pleasing results, further building 
on our position as the independent authority 
on the nutrition and health benefits of grains 
and legumes.

Key initiatives such as the launch of the 
Code of Practice for Whole Grain Ingredient 
Content Claims, 2014 Consumption and 
Attitudinal Study, commencement of the 
Australian Health Survey Secondary Analysis 
– as well as our ongoing engagement 
with international organisations such as 
AACC International, Pulse Canada and the 
European HEALTHGRAIN Forum – have 
continued to expand and build upon GLNC’s 
contribution to, and role in, the industry.

In addition, the United Nations declared 
2016 as the International Year of Pulses 
which was a significant outcome following 
much campaigning by the global pulse 
community. As part of the International Year 
of Pulses, GLNC’s Managing Director Georgie 
Aley was invited to lead the Global Creating 
Awareness Theme and will engage directly 

with the United Nations and Global Steering 
Committee. Closer to home, in conjunction 
with Pulse Australia, Georgie will also Chair 
the Australian Steering Committee and GLNC 
will be the Australian lead for the Health, 
Nutrition and Food Innovation Theme with 
Michelle Broom, GLNC’s Nutrition Program 
Manager. The International Year of Pulses 
signals a significant opportunity for GLNC to 
continue to communicate the nutrition and 
health benefits of legumes and their role 
in a balanced diet. With Australians under 
consuming legumes by 470%, now more than 
ever, it is crucial to have a year dedicated to 
raising the profile and importance of legumes 
and further building on the work of GLNC. 

I would also like to acknowledge the 
contribution of former GLNC Director, Mr 
Mark Allison, who resigned from the Board 
on 24 April 2014. As an experienced Non-
Executive and Executive Director, Mark 
joined the GLNC Board in 2011 and during 
this time has provided significant insights and 
strategic guidance. On behalf of GLNC and its 
Contributors, I would like to thank Mark for 
his contribution to the Council.

As we sign off on another year, I would like to 
take this opportunity to again recognise and 
thank the GLNC management team for their 
hard work and contribution over the course 
of the year. Our Managing Director Georgie 
Aley and the team – Michelle Broom, Chris 

Cashman and Marie Ward – have delivered 
exceptional outcomes for GLNC in 2013 – 
2014 and have continued to demonstrate 
ongoing commitment and passion while 
guiding the organisation through this 
growth period. 

I look forward to the next 12 months as we 
continue to deliver against the Council’s 
strategic priorities. 

Dr Michele Allan, Chair

It is with great pleasure that I provide the 2013 – 2014 GLNC Annual Review on behalf of the 
GLNC Board and Management. In 2013 – 2014, GLNC launched its 2014 – 2016 Strategic Plan  
to guide the organisation through its next stage of growth.

C H A I R ’ S  A D D R E S S
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2013 – 2014 delivered the first year of the 2014 – 2016 Strategic Plan and yielded significant 
results for GLNC, which has further built the recognition, role and contribution the Council 
makes to the industry, both domestically and internationally. Our focus again has been clear 
– to ensure we deliver value to all our stakeholders including our Contributors, the scientific 
and nutrition community, government and industry associations, as well as consumers.

M A N A G I N G  D I R E C T O R ’ S  Y E A R  I N  R E V I E W

Code of Practice for Whole Grain 
Ingredient Content Claims
GLNC launched the Code of Practice for Whole 
Grain Ingredient Content Claims on 15 July 
2013 at the Australian Institute of Food Science 
and Technology (AIFST) Convention. The new 
industry standard has been widely welcomed 
by stakeholders and provides a clear platform 
for GLNC to continue its role in educating 
consumers about the benefits and role of 
grains and legumes in the diet, especially whole 
grains and the 48 gram whole grain Daily Target 
Intake (DTI). Since the launch of the Code, 13 
manufacturers have become Registered Users 
and over 160 products are now registered as 
using the claims and/or the whole grain DTI on 
pack. This has been a very pleasing outcome and 
GLNC will continue to engage with industry in 
2014 – 2015 to further build on this. In addition, 
GLNC launched the Code to consumers via a 
media launch in May 2014. The launch resulted 
in a media reach of over 8.3 million Australians 

and GLNC will continue to build on the consumer 
communications during 2014 – 2015.

Communications
A key focus for GLNC over 2013 – 2014 was 
to increase our reach across health care 
professionals, industry and consumers. The 
2013 – 2014 communications strategy yielded 
significant results for the Council providing 
a solid base on which to build further during 
2014 – 2015. Throughout the course of the 
year GLNC reached a consumer and trade 
audience of over 32 million; grew its Facebook 
consumer audience to over 35,000 and 
relaunched the bi-monthly e-news under the 
brand Balance, distributed to 2,500 subscribers. 
These communications outcomes grew GLNC’s 
external communications significantly from 
2012 – 2013 and have again strengthened 
our position as the independent authority 
and first port of call for all things grains and 
legumes related. 

International Representation
GLNC continues to contribute on the 
international grains and legumes stage. As a 
Corporate Member of AACC International, GLNC 
continues to engage on areas relating to nutrition 
science research, advocacy and communications 
with our North American colleagues. In addition, 

we have been working with HEALTHGRAIN Forum 
based in Europe and are a member of their 
Health and Nutrition Taskforce. We have also 
been able to build on our strong relationship with 
Pulse Canada via a range of projects, especially 
in respect to health claims, global pulse branding 
and communications, as well as specific nutrition 
science research.  

2016 International Year of Pulses
As highlighted in the Chair’s Address, an 
exciting announcement from 2013 – 2014 was 
in December 2013 when the United Nations 
declared 2016 as the International Year of 
Pulses. This announcement was made after 
significant campaigning by the international 
pulse community led by CICILS IPTIC, the peak 
body for the whole global pulses industry 
value chain. As part of the planning for the 
International Year, five key themes have been 
identified as areas to drive the implementation 
and outcomes from the year. The global themes 
include: food security; health, nutrition and 
food innovation; market access and stability; 
productivity and environmental sustainability; 
and creating awareness. I am privileged to 
have been invited to Chair the Global Creating 
Awareness Theme and the Australian Steering 
Committee, which I look forward to. In 
addition, Michelle Broom, GLNC’s Nutrition 
Program Manager, represents the Council 
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E X P E N D I T U R E  S U M M A R Y  F Y 1 4

Advocacy 1% 

Governance & Compliance 
9%

Overheads 
41%

Education  
4%

Nutrition  
Science  
12%

Communications 
33%

and Australia on the Global Health, Nutrition 
and Food Innovation Theme and our Pulse 
Australia colleague, Tim Edgecombe, CEO, leads 
Australia’s engagement on Market Access and 
Stability and Productivity and Environmental 
Sustainability Themes. This will be an exciting 
year to raise awareness of the nutrition and 
health benefits of legumes and encourage more 
Australians to incorporate them into their diet.

The Year Ahead 
As we focus on the year ahead, we look forward 
to the continued implementation of the 2014 – 
2016 Strategic Plan as we further build GLNC’s 
position within the industry. Key priorities for 
GLNC over the course of 2014 – 2015 are:

• Health Claims – GLNC will be focused on the 
development of dossiers to self-substantiate 
general level health claims on behalf of 
our Contributors and clients. We will also 
work closely with our international partners 
to achieve outcomes on behalf of the 
Australian industry.

• Launch of the 2014 Consumption and 
Attitudinal Study – a representative sample 
survey assessing actual grains and legumes 
consumption by serves and qualitative analysis 
on consumer attitudes to grains and legumes 
in the diet. This study will be compared to the 
2009 and 2011 studies undertaken by GLNC. 
It is the only study of its kind conducted in 
Australia focused solely on grains and legumes.

• Australian Health Survey Secondary Analysis 
– GLNC will complete a Secondary Analysis 
of the 2011 Australian Health Survey results 
focusing on the contribution of grains and 
legumes as part of the overall diet of the 
Australian population.

• Whole Grain Ingredient Content Claim – 
GLNC will continue to actively engage with 
the food industry to ensure the ongoing 
wide adoption and update of the content 
claims. In addition, GLNC will continue to 
focus on communications with health care 
professionals and consumers as we continue 
to build the awareness and understanding 
of whole grains and their role in a 
balanced diet.

• Nutrient analysis of Australian grown grains 
and legumes – GLNC will be working to 
ensure an up-to-date and accurate set of 
data records is available of the full nutrient 
profile of all grains and legumes produced 
in Australia. A key focus of this project is to 
ensure the update of FSANZ databases to 
accurately reflect the profile of Australian 
grown grains and legumes.

• 2016 International Year of Pulses – GLNC will 
play a significant role in both the Australian 
and International development of the United 
Nations declared year and we look forward 
to providing updates to the Australian 
community as developments occur.

The Team
We are very fortunate at GLNC to have 
such a great team and I would like to 
acknowledge the exceptional work and 
offer my thanks to my colleagues Michelle 
Broom, Chris Cashman and Marie Ward. 
The team has continued to meet the 
challenges of the growing organisation and 
deliver against the 2013 – 2014 Annual 
Operating Plan. There have been many 
rewarding outcomes of their hard work 
and ongoing commitment throughout the 

course of the year and their efforts have 
not gone unrecognised. I would also like 
to acknowledge the guidance and support 
of the GLNC Board over the course of the 
past 12 months, their leadership has been 
invaluable to the growth of the Council.

The year ahead again provides significant 
opportunity for GLNC to continue to lead 
the discussion on the nutrition and health 
benefits of grains and legumes. With many 
significant activities ahead of us, we are 
excited about the Council’s direction and 
look forward to our continued and valued 
relationships with all our stakeholders. 

Georgie Aley, Managing Director

I N C O M E  S U M M A R Y  F Y 1 4

Interest 
Received 

1%

Grants & Other Income 
1%

Contributor 
Subscriptions  

36%

Foundation Contributor 
Subscriptions  

62%
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2 0 1 3  –  2 0 1 4  P R O J E C T  I N V E S T M E N T S

Legumes 
Cohort Study
GLNC engaged the University 
of Wollongong to analyse the 
data from the Melbourne 
Collaborative Cohort Study 
findings and the Blue 
Mountains Eye Study. The 
analysis sought to determine 
if, in an Australian population, 
an association exists between 
legume intake and risk of 
Cardiovascular Disease or 
Diabetes. This was the first 
Australian-based analysis of the 
association between legume 
intake and chronic disease and 
will contribute to the body of 
evidence for legume-based 
health claims. GLNC will 
present the study findings at a 
scientific conference and the 
manuscript will submitted to 
a peer-reviewed journal for 
publication in 2014 – 2015.

Product Audit/Competitor Review
GLNC conducted a product audit of all core grain foods on shelf in 
2013 – 2014. The aim of the project was to compile a database of 
on pack information (nutrition information, claims, logo) for core 
grain foods on shelf at the four leading retailers. The audit data 
provides invaluable insights for GLNC on the current profile of 
core grains foods on shelf, as well as providing a basis for ongoing 
business development for the Code of Practice for Whole Grain 
Ingredient Content Claims, and reference data in the development 
of the 2014 Australian Consumption and Attitudinal Study.

Nutrient Database
In 2013 – 2014, GLNC completed a pilot project on the nutrition 
profile of 25 Australian grown grains and legumes against 31 
nutrients to inform the gap analysis and update of grains and 
legumes on FSANZ databases including NUTTAB. The analysis 
was conducted by Grain Growers Limited Analytical Services, 
a NATA accredited laboratory. The results of the pilot will guide 
the requirements to finalise the FSANZ database requirements.

Health Claims
Since the Australia New Zealand Food Standards Code Standard 1.2.7, 
Nutrition, Health and Related Claims, was introduced in January 2013 
GLNC has developed an internal program to support this change. 
GLNC offers both Contributors and Non-Contributors the service of 
preparation of reports that meet the requirements of Standard 1.2.7 
for the use of general level health claims not currently pre-approved. 
This is a key component of work that GLNC provides to assist in the 
self-substantiation of general level health claims.

Policy Portfolio
During the course of 2013 
– 2014, GLNC continued to 
ensure a grains and legumes 
nutrition agenda on behalf 
of the industry. As a result, 
GLNC finalised its policy 
portfolio focused on:

• A quantified 
recommendation for 
whole grain or high 
cereal fibre foods

• A quantified 
recommendation 
of legumes for all 
Australians

• Alignment of whole grain 
messages across public 
health and the food 
industry

• Revision of the 
discretionary foods list

• Whole grain, high 
fibre grain and legume 
recommendations for 
infants and toddlers

• Serve sizes review.

Over the course of 2014 – 
2015, GLNC will be focused 
on our engagement with 
key opinion leaders around 
these positions to drive 
them forward.

Submissions
GLNC actively develops and responds to industry policy and regulatory 
issues to ensure grains and legumes nutrition is independently 
and scientifically represented on issues of significance to the 
grains and legumes industry. During 2013 – 2014, GLNC made the 
following submissions:

• Implementation Subcommittee for Food Regulation Health Claims 
Working Group: Health Claims Guidance Documents

• FSANZ Qualifying Criteria for Nutrient Content Claims about 
Dietary Fibre

• Submission to Public Consultation on the draft variation to the 
Australia New Zealand Food Standards Code – Proposal P1025

• Australian Bureau of Statistics in response to Australian Health 
Survey: Nutrition Component.

Industry Collaboration
GLNC collaborates with and supports a number of complementary 
organisations. GLNC is:

• Associate Partner of Dietitians Association of Australia (DAA)

• Member of the Primary Food Alliance – a collaboration between 
primary industry groups to promote the benefits of eating core foods

• Associate Member of the Australian Food and Grocery Council (AFGC) 

• Subscriber of Dietitians New Zealand.

International Collaboration
GLNC collaborates with international organisations such as the 
Whole Grains Council, AACC International, US Dry Pea and Lentil 
Council and US Dry Bean Group in the USA, along with Pulse 
Canada, HEALTHGRAIN in Europe and CICILS IPTIC, to develop the 
evidence base on grains and legumes. By working together to review 
emerging science and identify the gaps in knowledge to facilitate 
future research, GLNC is ensuring Australia is at the forefront of 
global nutrition and health in relation to grains and legumes.

NUTRITION SCIENCE ADVOCACY
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Code of Practice for Whole Grain 
Ingredient Content Claims
GLNC launched the Code of Practice for Whole Grain Ingredient 
Content Claims on 15 July 2013. The new industry standard has 
been widely welcomed by stakeholders and provides a clear 
platform for GLNC to continue its role in educating consumers about 
the benefits and role of grains and legumes in the diet, especially 
whole grains and the 48 gram whole grain Daily Target Intake (DTI). 

Since the launch of the Code, 13 manufacturers have become 
Registered Users and over 160 products are now registered as 
using the claims and/or the whole grain DTI on pack. In addition to 
Whole Grain Ingredient Content Claims, the Code covers the use of 
the GLNC logo, the GLNC certification mark and GLNC certification 
statements on food packages and for off pack advertising for whole 
grain foods, high fibre grain foods and legume foods, subject to 
nutrient criteria.

This has been a very pleasing outcome and GLNC continues to 
engage with industry in 2014 – 2015 to further build on this. In 
addition, GLNC launched the Code to consumers via a media launch 
in May 2014. The launch resulted in a media reach of over 8.3 
million Australians and GLNC will continue to build on the consumer 
communications in 2014 – 2015.

DAA Conference
As Associate Partner of the Dietitians Association of Australia 
(DAA), GLNC attended the 2014 DAA Conference in Brisbane in May 
2014. Attendance at the Conference formed part of our ongoing 
communications to health care professionals, especially in respect 
to the Code of Practice for Whole Grain Ingredient Content Claims. 

GLNC’s Nutrition Program Manager Michelle Broom and Nutrition 
Project Officer Chris Cashman also delivered presentations on 
GLNC’s latest research. Their presentations covered ‘Over one 
million Australians may be self-diagnosing wheat intolerance’ 
and ‘The Whole Grain Gap – comparing whole grain intakes to 
recommendations’, respectively. 

2014 Consumption 
and Attitudinal 
Study
GLNC commissioned 
the 2014 Australian 
Consumption and Attitudinal 
Study to assess the grain 
and legume consumption 
patterns and attitudes and 
awareness of the Australian 
population. The 2014 Study 
builds on the 2009 and 
2011 studies conducted by 
GLNC. The data allows GLNC 
to measure and track the 
consumption of grain foods 
and legumes in Australia as 
well as better understand 
consumption behaviours 
based on food categories, 
quantities, consumer 
profiles and their overall 
attitudes and awareness. 
This is a significant piece of 
work conducted by GLNC 
and the only study of this 
size conducted in Australia 
focused solely on grains 
and legumes.

Conference Presentations
GLNC has also delivered presentations at a number of prominent 
industry events during 2013 – 2014, including:

• AIFST Conventions – Code of Practice for Whole Grain 
Ingredient Content Claims, Brisbane, 15 July 2013; and  
Health and Nutrition Driving Grains Innovation and Health 
Claims Workshop – Melbourne, 23–25 June 2014

• Cereal Chemists Conference – Health and Nutrition, Perth, 
26–28 August 2013

• GIWA WA Crop Updates presentation –  
Nutrient Profiling of Australian Grown Grains & Legumes, 
Perth, 24 & 25 February 2014

• WA Regional Grower Updates – Nutrient Profiling of 
Australian Grown Grains & Legumes, Liebe and Mingenew 
WA, 5–7 March 2014

• Sanitarium Fibre Event – Sydney, 4 March 2014

• Campbell Arnott’s Grains for Brains Event –  
Sydney, 5 March 2014

• DAA Conference – Wheat Avoidance and Whole Grain 
Consumption Gap, Brisbane 15–17 May 2014.

EDUCATION
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Michele Allan
CHAIR

Michele was appointed Chair of 
GLNC in January 2010. Michele has 
strong leadership experience across 
many areas of the food industry.

She is currently the Chair of 
William Angliss Institute, Meat & 
Livestock Australia and Chancellor-
elect for Charles Sturt University 
(commences 2 December 2014), and 
Non-Executive Director of HEARing 
Cooperative Research Centre, 
Tasmanian Irrigation, Callaghan 
Innovation and Grain Growers 
Limited. Previously Michele was 
the CEO of a publicly listed food 
company and has held executive 
positions at Amcor Limited, Kraft 
Foods, Bonlac Foods, ICI and Nestle.

Mark Allison
DIRECTOR  
(RESIGNED 24 APRIL 2014)

Mark was appointed to the Board in 
June 2011. He is Managing Director 
and CEO of Elders Limited, Non-
Executive Director of Grain Growers 
Limited, and is former Managing 
Director of Wesfarmers Landmark 
Limited and Wesfarmers CSBP 
Limited. 

Mark has extensive experience 
spanning 25 years in the agribusiness 
sector including senior positions with 
Orica Limited as General Manager 
of Crop Care Australasia and with 
Incitec Limited as General Manager.

Steve Marshall
DIRECTOR

Steve was appointed to the Board in 
December 2005. With a background 
in food science and technology 
management, Steve held senior 
positions at Goodman Fielder from 
1993 until 2000. 

He is currently a Director of the 
Australian Export Grains Innovation 
Centre and previously served as a 
Director and Deputy Chair for the 
Rural Industries R&D Corporation 
from 2002 until 2008, was a Director 
of the Australian Rural Leadership 
Foundation from 2005 to 2007 
and was the Deputy Chair of GRDC 
until 2011.

Robyn Murray
DIRECTOR

Robyn was appointed to the Board 
in November 2012. Robyn was 
Managing Director of GLNC from mid-
2010 until late 2012. She is currently 
the Director of Food Technology and 
Quality at Weston Milling, a division 
of George Weston Foods. 

Robyn has strong corporate R&D 
experience in the Asia Pacific 
region, having worked for several 
major food companies including 
Sara Lee, Campbell Arnott’s and 
Kellogg’s. Robyn holds a Master of 
Commerce and a Bachelor of Science 
(Food Technology).

Peter Schutz
DIRECTOR

Peter was appointed to the Board 
in March 2010. He is Chair of Food 
Innovation Australia Limited as well 
as a member of the CSIRO Food 
Futures Advisory Committee. 

For the past 35 years, Peter has 
worked in the food industry in 
executive management roles for 
companies including George Weston 
Foods, Meadow Lea, Serrol, Quality 
Bakers, Good Food Products, NSW 
Egg Corporation and Tooth, Resch 
and Courage Breweries.

B O A R D  A N D  M A N A G E M E N T



Grains & Legumes Nutrition CouncilTM Annual Review 2013 – 2014 15

Georgie Aley
MANAGING DIRECTOR

Georgie was appointed Managing 
Director in November 2012. Georgie 
has held senior management roles 
within the Australian grains industry 
with a background in policy and 
corporate affairs. She is currently a 
Director of Pulse Australia Limited, 
Workforce Consulting and Future 
Farmers Network Limited. Georgie 
holds a Bachelor of Business 
Management from the University of 
Sydney and is a Masters of Business 
Administration (MBA) Candidate 
at the Macquarie Graduate School 
of Management. Georgie was 
announced the 2013 Inaugural 
Recipient of the Rabobank Emerging 
Leader Award which recognises an 
individual’s outstanding up-and-
coming leadership in Australia and 
New Zealand’s food and agribusiness 
industries, as well as being 
acknowledged as part of the 100 
Women in Australian Agribusiness.

Chris Cashman
NUTRITION PROJECT OFFICER

Chris joined GLNC as Nutrition 
Project Officer in December 2012. 
Chris has experience working as 
an Accredited Practising Dietitian 
across a number of settings 
including clinical, private practice 
and corporate health. Chris holds a 
Bachelor of Science (Nutrition) and a 
Bachelor of Applied Science (Exercise 
& Sports Science).

Marie Ward
COMMUNICATIONS OFFICER

Marie joined GLNC as 
Communications Officer in February 
2014. Marie has a background in 
marketing in the food and drink 
industry, specialising in new product 
development and innovation. Marie 
is an Accredited Practising Dietitian 
and holds a Masters of Nutrition and 
Dietetics, and a Bachelor of Science 
(Honours) in Psychology.

Michelle Broom
NUTRITION PROGRAM MANAGER

Michelle joined GLNC as Nutrition 
Program Manager in October 
2011. Michelle has a background 
in teaching as well as experience in 
both corporate and public health 
dietetics. Michelle is an Accredited 
Practising Dietitian and holds a 
Master of Nutrition and Dietetics, a 
Diploma of Education and a Bachelor 
of Science (Chemistry). She is also a 
member of the DAA Food Regulation 
Advisory Committee.
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