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GLNCs SCIENTIFIC DATABASE
CONTAINS OVER

4,100
NUTRITION AND HEALTH
PAPERS RELATING TO GRAINS
AND LEGUMES

GLNC Contributors believe the organisation
is CREDIBLE, RESPONSIVE, INDEPENDENT,
PASSIONATE, KNOWLEDGEABLE and RELIABLE1

94%
of Contributors

believe GLNC
is a RELEVANT
BRAND for their
organisation1
GLNC SOCIAL REACH INCREASED BY

68
%
48

%

and VISITORS TO THE GLNC WEBSITE
grew by

87%

of Contributors believe
GLNC demonstrates
STRONG SCIENTIFIC
KNOWLEDGE1

86%

of Contributors
believe GLNC
carries out relevant
activites to engage
Contributors and
potential consumers

GLNCs SOCIAL
COMMUNITY grew to over

52,000

significantly exceeding KPIs
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Enjoy grain
foods 3-4 times
a day, choosing
at least half as
whole grain
or high fibre
grain foods

S T R AT E G I C P L A N : 2 0 1 7 – 2 0 2 0
VISION

GLNC is the independent authority on the nutrition and health benefits of grains and legumes

MISSION

GLNC promotes the role of grains and legumes as part of a balanced diet
cultivating good health through evidence-based information

VA LU ES

Integrity – ensure an ethical, scientific and evidence-based approach

Trust – build trust with stakeholders and the community with the information we provide
Credibility – maintain independence and standing amongst stakeholders and the community

S T R AT E G I C P R I O R I T I E S
Enjoy 1/2 cup
legumes
at least 2-3 times
each week
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GLNC operates through the support of the Australian Export Grains Innovation Centre (AEGIC) and Contributors to the Council, with a focus on
four key pillars that form the basis for the strategic plan: Evidence, Market Insights, Industry Engagement and Community Engagement.
EVIDENCE

MARKET INSIGHTS

INDUSTRY ENGAGEMENT

COMMUNIT Y ENGAGEMENT

GLNC maintains evidence-based
scientific database expertise in
the role of grains and legumes in
a healthy, balanced diet to reduce
risk of chronic disease. GLNC tracks
existing and emerging scientific
research and reviews population
studies to underpin engagement and
communication messages.

GLNC identifies and monitors market
issues and tracks opportunities
related to health and nutrition
to support the grains industry in
producing foods that will reduce
risk of chronic disease. GLNC tracks
changes in the food supply, consumer
attitudes and behaviour as well as
regulations, policy and public health
recommendations related to grains
and legumes.

GLNC is a key strategic partner for
industry, providing expert advice and
insights to support the development
and promotion of healthier grain and
legume foods. Stakeholders across
the supply chain include growers,
traders, handlers, processors,
regulators, manufacturers and
retailers.

GLNC actively engages with key
influencers of consumer attitudes
and behaviours to raise awareness
of the role of gains and legumes in a
healthy, balanced diet and reduce risk
of chronic disease. Influencers include
government, key opinion leaders,
not-for-profit organisations, healthcare
professionals, retailers, the media and
ultimately consumers.

Grains & Legumes Nutrition CouncilTM Annual Review 2018 – 2019

CONTRIBUTORS
GLNC is a not-for-profit company limited
by guarantee and a recognised health
promotion charity.
GLNC is supported by Contributors from the grains
and legumes value chain including growers, research
organisations, food manufacturers and industry
associations. Representing the Australian and New
Zealand industry, GLNC Contributors are part of a
powerful, collective voice advocating the nutrition and
health benefits of grains and legumes in Australian diets.

Contributors ranked the
CONSUMPTION STUDY, AUDITS
and CATEGORY REPORTS
as high value resources
TM
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2018 – 2019 PROJECT INVESTMENTS
MARKET INSIGHTS

EVIDENCE

1

Legumes: Consumer
Understanding & Culinary Use

Alongside the University of Wollongong
(UoW) we surveyed over 500 people
regarding their understanding and
consumption of legumes. Almost half
(478%; 177/376) consumed legumes 2-4
times weekly. Chickpeas, green peas and
kidney beans were most often consumed,
and were most commonly used in Mexican
cuisine, followed by Indian and Middle
Eastern. Consumers correctly identified
protein and dietary fibre (37%) as key
nutritional attributes. For non-consumers
(7%; 34/463), taste, lack of knowledge of
how to prepare legumes and time taken
to prepare, along with family preferences,
hindered consumption. Participants
referred to the category as ‘beans’ rather
than ‘legumes’. Natalie Figueira, from the
University of Wollongong (UoW) presented
this data at a GLNC-lead Healthcare
Professional event (28 attendees and
>80,000 social media reach) and via
an Education in Nutrition webinar. The
published paper will be monitored for
downloads and views into FY20.
A

6

2

A New Definition for Whole
Grain Food Products

Using the whole grain food definition
proposed by the Health Grain Forum we
worked with UoW to assess the impact on
Australian whole grain intake calculations.
The proposed definition requires foods
to be at least 30% whole grain, contain
more whole grain than refined grain
ingredients and be a core food. In Study
1, the existing Australian whole grain
database, developed by Dalton et al and
updated by Galea et al was expanded to
identify the foods within AUSNUT 2011-13
that comply with the Healthgrain Forum’s
whole grain food definition.
Study 2 investigated the impact of
applying the definition to intake data from
the National Nutrition and Physical Activity
Survey (NNPAS) 2011-12. Less than half
(214/609) of whole grain containing foods
were compliant. Katrina Kissock from UoW
presented her findings to Contributors
and has a peer reviewed publication in
progress.
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Grain & Legume Food
Audits

3 Peer Review Publications

4 Advocacy
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In order to gain greater international
traction and recognition, the GLNC team
have published three peer reviewed
papers in FY19. The first based on the FY18
Bread Audit with a focus on loaf breads,
the second regarding Health Star Rating
and the lack of differentiation between
refined grain and whole grain products
and the third, a collaboration with the
University of Wollongong based on the
Legume Consumption Study together with
the Legume Audit results.

GLNC has maintained an active role in
advocacy in FY19, completing multiple
submissions regarding the Health Star
Rating 5 year review and Healthy Food
Partnership. The Rapid Integrated Fibre
Method was submitted to FSANZ in May
and will be reviewed by the team at
FSANZ in early 2020. GLNC continues to
maintain contact with FSANZ in relation
to The Code. The Systematic Literature
review and meta analyses for a potential
Health Claim for Whole Grain and
Coronary Heart Disease is in progress.

GLNC completed audits of flour and
bread mixes (122 products), soups (297
products), grain and legume milks (112
products), toddler foods (62 products),
breakfast cereals (441 products),
legumes (299 products), snack bars (165
products), crackers (363 products) and
meat alternatives (255 products). This
represents a significant increase in the
number of audits with the addition of
several new categories.

GLNC is represented on the local working
party for the Health Grain Forum’s Whole
Grain Definition and on the international
committee for Whole Grain Promotions /
Public-Private Partnerships.
GLNC has continued to work with
AEGIC to support the development of
an analytical method to assess Whole
Grain Milling, of which the second report
covering details from flour samples is
soon to be released.

Three clear messages emerged from the
audits:
-Wholemeal flour contains 60% more
fibre than white flour
-Grain and legume milk products have
grown by 58% in just two years
-Fibre was the top on-pack claim for
breakfast cereal with 70% of products
including this claim, and for the first time,
39 products linked fibre to gut health,
reflecting 2018s top food trend.

INDUSTRY ENGAGEMENT

COMMUNITY ENGAGEMENT

6 The Code of Practice

7Reputational Tracking Study

8 Bring Back the Sandwich

9 Whole Grain Week (WGW)

GLNC plays a regulatory role through the Code
of Practice for Whole Grain Ingredient Content
Claims, registering products as a service provided to
encourage engagement with the Code, but also so
the Council can track the expanding market. As of
June 30 2019 there were 33 Registered Users and 723
Registered Products in Australia and New Zealand, a
25% increase in registered products compared to the
previous year. Forty three percent of newly registered
products came from the grain foods category (e.g.
pasta, rice, other grains), which exceeded GLNCs
target for new products in this group.

Conducted with key stakeholders in February 2019,
the reputational tracking study found that 85% of
Contributors are satisfied with their membership.
This study is conducted annually, and is just one
of the many ways that GLNC reviews quality and
performance measures. Other insights included...

This campaign generates interest in bread
consumption in the form of sandwiches by
promotion as a nutrient dense lunchbox food
that’s economical, convenient and versatile. GLNCs
second iteration of this campaign was again held in
collaboration with Nutrition Australia’s campaign
Healthy Lunchbox Week, aimed at decreasing
stress around packing lunches for the back-toschool week. This campaign proved yet again to be
extremely effective and generated reach of over
295,000 in media and 118,000 in social reach, up
450% and 7% respectively on FY18.

Following the success of GLNCs inaugural Whole
Grain Week (WGW) in 2018, WGW activities in 2019
built on these outcomes. Key messages focused on
the importance of swapping refined for whole grain
options and also increasing whole grain variety to
benefit from a range of nutrients. Attendees at a
consumer-focused event during the week increased
promotion of whole grains in lifestyle pages, blogs
and on social media. With support from a number of
significant industry players and Contributors, WGW
2019 proved yet again to be GLNCs most successful
campaign with a total social reach of over 2 million
and media reach of over 1.7 million throughout
Australia.

-94% of Contributors believe GLNC is a relevant
partner for their organisation
-86% of Contributors believe GLNC does relevant
things to engage Contributors and potential
consumers
-87% of Contributors believe GLNC demonstrates
strong scientific knowledge
Through regular meetings and electronic
communications, important relationships with our
Contributors have been maintained. We have recently
started tracking open rates on our communications
so we have a clearer understanding of preference.

TM

Throughout the year the Council also joined activities
for World Pulses Day, Dietitians Day, Bowel Cancer
Awareness Month, Meat Free Week, Men’s Health
Week, Gut Health Day & more.
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CHAIR’S ADDRESS
On behalf of the GLNC Board and Management I am pleased to provide this overview of GLNC activity for the
2018-2019 year.
The current GLNC team have worked
together for just two years and
have moved the business forward
considerably, reorienting activities
around their grain and legume
food audits which are central to
driving business strategy. They have
successfully innovated and developed
campaigns such as Bring Back the
Sandwich, working alongside Nutrition
Australia to promote the bread
category. GLNCs Whole Grain Week
Campaign also attracted an increased
following in its second year and is of
interest to the broader industry.
Links with AEGIC have strengthened
over the past year with collaborative
efforts on the Rapid Integrated Fibre
Method application to FSANZ, and
in support of programs in Myanmar,
China, Taiwan, Philippines and Thailand.
The whole grain and health platform
is highly strategic for the industry and
seeks to increase the value proposition
of Australian grain as a commodity
and within manufactured foods. GLNC
is working with the AEGIC team on
a number of projects - most notably

8
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the Whole Grain Milling Authenticity
project and the definition for whole
grain - which is an international project
with outcomes in FY20.
We would like to thank Steve Marshall
for his contribution to the Board up
until the end of 2019 and now welcome
John Lloyd. John has a broad range of
agri-business experience with his last
role as CEO of Hort Innovation - he’s
a great fit for the Grain & Legume
business. The team at GLNC would like
to acknowledge the particular support
provided by Robyn Murray over the
last 12 months and highly value her
knowledge of the GLNC business.
Highlights for FY19 include:
• The addition of a subscriber pop-up
on the GLNC website increased the
subscriber base by 13%
• Excellent research outcomes via
collaborations with the University of
Wollongong
• Three peer reviewed publications,
on loaf bread audit data (1,345 views
& 661 downloads) on Health Star
Rating and whole grains (993 views

& 463 downloads) and the Consumer
Understanding of Legumes (689 views
& 244 downloads)
• Whole Grain Week, 17-23 June 2019,
achieved a total reach of over 2 million
(a growth of 86% on 2018)
• Overall GLNC social reach increased
by 68% on FY18
I would like to thank existing
Contributors for their support
and additionally welcome new
GLNC Contributors to the table. I
acknowledge the support of my fellow
Board members, General Manager Sara
Grafenauer and Company Secretary
Emma Walczak.
I also acknowledge the support of
the GLNC team and the Board and
management at AEGIC for their
commitment to partner with GLNC. On
behalf of the Board, we look forward to
an equally successful FY20.
.

Terry Enright, Chair

GENERAL MANAGER’S YEAR IN REVIEW
financial year. Our mini campaigns also
continue to achieve an overwhelming
number of responses, showing true
engagement with our content. For
example, Bring Back the Sandwich
reached over 118,000 via social media
and 300,000 via a joint media release
with Nutrition Australia.

“Global Burden of Disease data points
to low whole grain intake as the
second leading cause of death and
the leading cause of disability1.”
This may sound grim, but data such as
this drives real purpose within GLNC.
Similarly, the role of legumes within the
diet are also acknowledged.
FY19 was an opportunity for the team
to build on the success of the year
prior and our metrics demonstrate this
success. Of note during FY20 was our
Whole Grain Week celebration in June
with MasterChef and Author, Adam
Liaw, where our media and social reach
increased 90% and 86% respectively.
Initiatives linked with increasing our
subscriber base are in place and
working well with a 13% increase this

Research projects with the University
of Wollongong augment these
campaigns and have presented us
with not only an opportunity to seek
information from consumers about
legume consumption but have also
been an opportunity to publish
these results, gaining international
recognition for our work. We have also
conducted more grain and legume
food audits in FY19 compared with
previous years and have included new
categories like toddler foods, flour and
bread mixes, in addition to 7 other
categories. Our reputational tracking
suggests that the Consumption
Study, conducted by GLNC since 2009
(triennially) remains the most valuable
resource according to Contributors,
additionally helping to guide strategy.
We are now conducting research to
ensure the best methodology is in
place for the next study, planned for
early FY21.

Advocacy was at the forefront in FY19
with the Healthy Food Partnership and
consultations for the 5 year revision of
the Health Star Rating. GLNC played
a major role in supporting industry
through this process with a database
of over 3,000 grain and legume foods
and related products, providing the
necessary evidence to help validate
reformulation changes, report on the
success of the industry and inform
arguments to support or reject
proposed changes in reformulation
policy. Of particular importance was
the review of HSR as whole grain is
currently not included in the algorithm.
This inspired our publication,
demonstrating that HSR is not clearly
able to differentiate refined grain and
whole grain foods in key grain food
categories.
This work continues into FY20 following
an audit of muesli bars, which also
demonstrates issues with the nutrientdriven algorithm. GLNC has put
forward a submission for the Rapid
Integrated Fibre method to FSANZ and
will continue to work with the regulator
in FY20.

The collaboration with AEGIC was
strengthened in FY19 with visits to
Myanmar, China, Taiwan, Philippines
and Thailand, where GLNC played
an important role in explaining the
importance of whole grain, covering
nutrition, health and the potential
market advantages of milling with the
whole grain. This work will be extended
into FY20 with new market data available
to GLNC via Mintel.
We’ve continued to present research
results at relevant conferences, through
media releases and via mini campaigns,
working closely with other aligned
nutrition agencies, sharing key messages
about whole grains and legumes. By
investing in our small team with training
opportunities, developing skills in food
photography, food regulation and writing
for publications, we are planning for a
future where we will be better able to
reach our community, whether they be
consumers, within industry, academics
or healthcare professionals. I’d like to
acknowledge my team, the openness,
collaboration and our continued focus
on outcomes. We often say, ‘we are
small but mighty.’
Sara Grafenauer, General Manager
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THE YEAR AHEAD
The strategic plan was extended to include FY20 due to some uncertainty regarding funding,
although there have been changes at an operational level to better guide the activities of the
Council. For example, the Audits of grain and legume food categories now drive other activities
within the business, such as mini campaigns, media releases, presentations and peer reviewed
publications. The communication strategy for FY20 has evolved from fibre to gut health, with
a specific focus on the benefits for consumers from enjoying adequate whole grains and
including legumes.
Consumer understanding of whole grain beyond the findings from the 2017 Consumption
Study is an area of interest for GLNC and we eagerly anticipate the UoW research project
and insights for the industry. Assessment of the best methods for collection of whole grain
consumption data will feed into the FY21 plans for the next Consumption Study.
In FY20 we will look to complete the evidence project regarding the Health Claim for whole
grain. GLNC will continue working with AEGIC in Asia and with millers regarding whole grain
milling practices. Our international network is growing through the Health Grain Forum
on Public-Private Partnerships and through industry contacts. Importantly, the Council will
continue to prepare for greater emphasis of whole grains and legumes with a view to new
Dietary Guidelines for Australians.

EXPENDITURE SUMMARY FY19
Market
Insights 1%
Industry
Engagement
1%

Community
Engagement 5%

Evidence
16%

Overheads
61%

Governance &
Compliance
16%

TM

INCOME SUMMARY FY19
Interest
Received
1%

Foundation
Contributor
32%
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Grants &
Other
Income
3%

Contributor
Subscription
64%

GLNC MANAGEMENT

Sara Grafenauer

Alexandra Locke

Felicity Curtain

Sara was appointed General Manager of
GLNC in May 2017. Sara is an AdvAPD
and author with experience in health,
food industry (consulting and brand
management) and tertiary education. Her
PhD research focused on dietary patterns
and dietary change in weight loss. She is
a Fellow of the University of Wollongong
providing lectures and student supervision.
Her more recent research leverages social
media in large scale health promotion
and as a research tool. She has additional
qualifications in Communications and
Public Relations and significant work history
leading marketing and communications for
the Dietitians Association of Australia.

Alexandra was appointed Marketing &
Communications Manager at GLNC in
July 2016 and has experience working
in both the UK and Australia across the
FMCG & Retail industries in Marketing,
Communications and Product Development.
Alexandra holds a Bachelor of Science
in Food Marketing Management and
a Postgraduate Certificate in Digital
Communications and has a specific interest
in creating engaging content for a variety of
audiences.

Felicity is an Accredited Practising Dietitian,
and commenced as Nutrition Manager at
GLNC in August 2017. Felicity is passionate
about translating complex nutrition
science in an easily digestible manner
and has experience working in nutrition
communications and marketing and in
private practice. Felicity holds a Bachelor of
Food Science and Nutrition and a Master
of Dietetic Practice, as well as a Graduate
Certificate in Communications and is also a
Spokesperson for the Dietitians Association
of Australia.

GENERAL MANAGER

MARKETING & COMMUNICATIONS MANAGER

NUTRITION MANAGER
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GLNC BOARD

Terry Enright

Steve Marshall

Robyn Murray

Terry was appointed Chair of GLNC in October
2016. He is a former Chairman of the Grains
Research and Development Corporation (GRDC).
Chairman of the Australian Export Grains
Innovation Centre, an Independent Director
of the Australian Livestock Export Corporation
(Livecorp), immediate former director of Grain
Producers Australia, Chair of the Western
Australian Crawford Fund Committee and a
member of the Board of Directors. Terry has
served in a number of Agriculture-related
positions including as a commissioner of the
Export Wheat Commission.

Steve was appointed to the Board in December
2005 and stepped down in December 2018.
With a background in food science and
technology management, Steve held senior
positions at Goodman Fielder from 1993 until
2000 and previously served as a Chair for the
Australian Export Grains Innovation Centre
until 2016 and was Director and Deputy Chair
for the Rural Industries R&D Corporation from
2002 until 2008. Steve was also a Director of
the Australian Rural Leadership Foundation
from 2005 to 2007 and was the Deputy Chair of
GRDC until 2011.

Robyn was appointed to the Board
in January 2012. Robyn has 30 years’
experience in the food industry, leading
R&D programs for George Weston Foods,
Campbell Arnott’s and Kellogg’s. Robyn has
had a particular focus in Innovation, Product
Development, and Nutrition, locally and
globally. She holds a Bachelor of Science
in Food Technology and a Masters of
Commerce in Marketing from the University
of New South Wales, Sydney.

CHAIR
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DIRECTOR

DIRECTOR

John Lloyd
DIRECTOR

John Lloyd is the former CEO of Horticulture Innovation Australia/
HAL leading both organisations over a nine year period of significant
growth, change and transition. John joined the GLNC Board in November
2018 and is current director of Fisheries Research and Development
Corporation, Agribusiness Australia and Menari Business Solutions Pty
Ltd. Recently relocating to Orange NSW, he and his family run a small
agricultural enterprise at Borenore. John’s career has spanned most parts
of the Australian agribusiness sector with senior leadership positions
including Managing Director Case IH/New Holland ANZ; General Manager
Commercial Incitec Pivot; and General Manager Merchandise Wesfarmers
Dalgety. More recently John has lead a significant restructure of the
research corporation for the $10 Billion horticulture sector, creating new
funding models that have catered for its longer term strategic issues as
well as accessing broader and non-traditional sources of investment.
These issues include Asian export markets, biosecurity, health and
nutrition, pollination, major pests, intensive farming systems and urban
greening. John has a Bachelor of Applied Science from the University of
NSW as well as an MBA from Macquarie University.
Grains & Legumes Nutrition CouncilTM Annual Review 2018 – 2019
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Report prepared by Dr Sara Grafenauer, General Manager of
GLNC.
A copy of this document can be found on the Grains &
Legumes Nutrition Council website: www.glnc.org.au
™ Grains & Legumes Nutrition Council logo and Grains
& Legumes Nutrition Council are trademarks of Grains &
Legumes Nutrition Council Ltd.
For further information please contact:
Grains & Legumes Nutrition CouncilTM
A: Level 1, 40 Mount Street, North Sydney NSW 2060
T: 1300 472 467 (Australia only) or +61 2 9394 8661
E: contactus@glnc.org.au
W: www.glnc.org.au
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